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Please return this document along with your answers to maraya@marayacreative.com.au
For questions or assistance call 02 6684 0367 or 0420 920 406

CUSTOMISED LOGO DESIGN WORKBOOK
(DEFINING YOUR BRAND)
As part of our pre-development process, and in order to develop a solid understanding of your project and best meet your individual needs, we ask that you spend a few moments completing the following questionnaire, and return it to us with your completed answers. 

We thank you in advance for your time. 

Contact Information

Official company/business name:  


Company/business full address: 


Main contact for the project (name and title):

Final decision maker for the project:

Phone: 


Email: 

Current Website Address (if applicable):


General

1. What are your business’s values? What does your business stand for? What do you

bring to your client relationships?

2. What image would you like your business to project? Name 4-5 feelings or impressions/thoughts you would like your business to evoke for your clients. Be sure to align these with the service your business offers, 

3. Describe the services or products your company provides.

4. What differentiates you from your competition. What is your point of difference? 
Why would your customers come to you instead of hiring anyone else?

5. Who are your main competitors?

About your project
1. Please give us a general overview of your project. (Note: If your project is a print/graphic design project, please disregard the Web questions.)

2. Do you have a budget set aside for this project? If so, what is your range?


3. What is the timeline for the project? 


4. What is the deadline for the project? Are there any specific factors surrounding this deadline (for example: a marketing campaigning launching at the same time)?


Target Audience

1. Who is your target audience (for instance: males and females 18 – 50)? 

2. What do you feel are the three most important concerns of your target audience as it relates to your business (for instance: feeling of trust..)?


Your New Logo

Your logo will be your business or organization’s identity, and most times the first thing a customer will see. It is important to remember that your logo is a powerful way to brand your business. 

Logo’s vary from business to business, and can consist of an icon or symbol that stands alone, or can be combined with your business or company name. 
Before we begin a logo project we like to ask the following questions:

1. Is this a re-design or a new logo? 


2. If this is a redesign, please detail what you don’t like about your existing logo and what direction you would like to move in with the new logo (for example: existing logo is dated and you would like something more modern..)


3. If there was one thing you could communicate visually to your audience, what would that be?


4. What words best describe your business or group’s personality? In your opinion, what visuals communicate this personality the best?


5. Are there any “must have” or “it would be nice to have” elements with your new design (think symbols, icons, a special font type …)?

6. How will the new logo be used (for example: business cards, website, brochures, t-shirts, promotional items, etc.)?


7. Do you already have a colour pallet chosen? If not, what colors would you definitely NOT want to see in the new logo?


8. Any additional comments?

Additional Notes/Comments

(Please enter any additional notes or comments you feel would help in the process)
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